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CAMPAIGN OVERVIEW





THE PROBLEM AND SOLUTION

The Problem:The Problem:
Adidas has poor brand perception.Adidas has poor brand perception.

Purpose and Goals of Campaign:Purpose and Goals of Campaign:
• • To increase brand loyalty by demonstrating Adidas’s commitment to sustainability. To increase brand loyalty by demonstrating Adidas’s commitment to sustainability. 
• • To shift the brand’s main priority towards saving the planet. To shift the brand’s main priority towards saving the planet. 
• • To demonstrate that sustainability and fashionable are not mutually exclusive and To demonstrate that sustainability and fashionable are not mutually exclusive and 
the two can coexist togethor. the two can coexist togethor. 

• • The brand will create a campaign which emphasises Adidas’s commitment to The brand will create a campaign which emphasises Adidas’s commitment to 
sustainability. The campaign aims to solidify the change in priorities for Adidas as sustainability. The campaign aims to solidify the change in priorities for Adidas as 
a brand, who are now driven to play a role in saving the planet. By doing this, a brand, who are now driven to play a role in saving the planet. By doing this, 
new sustainability-driven customers will be attracted to Adidas and their loyal new sustainability-driven customers will be attracted to Adidas and their loyal 
customer base will continue to grow.customer base will continue to grow.



MESSAGING STRATEGY



















SLOGAN

‘‘IMPOSSIBLE IS EVERYTHING’’
The campaign slogan, “Impossible is Everything” is a twist on the original 
Adidas slogan, “Impossible is nothing”. The idea is that many people have 
the mindset that saving the planet is impossible, if everyone adopts this 
mindset then nothing will ever be done. The new campaign emphasises 
that we are running out of time and in fact, impossible is everything.



CAMPAIGN PHOTOGRAPHY
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BILLBOARD/OUTDOOR POSTERS
Posters will be simple yet effective. They will be 
displayed in high-traffic coastal areas e.g. Santa 
Monica/Venice Beach. They will also be displayed 
in selected ADIDAS stores.



WEBSITE LANDING PAGE

The ADIDAS website will feature a banner on the landing page 
dedicated to the campaign. There will also be a separate page dedicated 
solely to ADIDAS X PARLEY. On this page it will have a youtube 
embodiment of the advert which will play automatically. The page will 
contain information about ADIDAS X Parley’s mission, how they create 
high-performance products and statistics related to ocean pollution.



SEO
Campaign Name: ADIDAS X PARLEY, Impossible is Everything. 
Geographic Markets: North America, Europe and Eastern Asia.
Key Words:
- Adidas
- Parley
- Adidas x Parley
- Sustainability
- Sportswear
- Save the planet 
- Upcycling 
- Kelly Slater
- Shoes from waste
- Ocean pollution
- Sustainable fashion 
- Sustainable clothing 
- Marine life 
- Oceans 
- Environment







CAMPAIGN BUDGET



PRESS & PUBLIC RELATIONS 



PR STRATEGY

• Press Kits will be given to journalists from selected publications and will contain 
the following; the story behind Adidas X Parley, information on key contacts, 
press releases, sample articles, campaign photography and a word from the 
campaign partners (Kelly Slater and Parley).

• Press is available upon request via the Adidas and Parley website.

• The press kit will follow a professionally presented and easily digestible format, 
but not be overly formal.

• Press kits will come with an invite to the release event.

• Each kit comes with an Adidas X Parley notebook as a gesture of appreciation 
of the press.



PRESS PACK

x

• Adidas X Parley Notebook
• Recycled envelope 
• Press Release 
• Campaign photos and Lookbook

x







EXPERIMENTAL STRATEGY



EVENT INFORMATION
For the campaign event, a handful of carefully selected brand ambassadors, activists, 
social media influencers and celebrities will be invited to join ADIDAS X Parley in their 
beach cleanup on Santa Monica (which will be streamed live on Instagram). Followed by 
this, those who attended will be invited to a private beach barbeue party for drinks and 
refreshements where they will be hosted by guest speaker, Kelly Slater.
What’s included?
• E-Invites to the event 
• All transport expenses paid 
• Personalised gift boxes which include products from the Adidas X Parley line, a 
complimentary turtle adoption subscription, a bar of soap from the brand “Reef Safe” 
(event sponsors), Douchebag backpack (event sponsors), personalised T-Shirt  and a 
personalised moleskine notebook with Adidas X Parley branding.

• Live DJs (Kaytranada, Maribou State and more)
• Bar service
• Refreshments
• Speeches from the heads of Adidas, Parley and Kelly Slater 
• Photographers 
• A dunk tank with Kelly Slater 
• Virtual Reality Underwater experience



EVENT INVITE

HELLO YOU! YES, YOU...

ADIDAS X PARLEY WOULD LIKE TO PERSONALLY INVITE YOU TO OUR BEACH 
CLEANUP PARTY IN CELEBRATION OF THE NEW “IMPOSSIBLE IS EVERYTHING” 
CAMPAIGN. FOLLOWING THE BEACH CLEANUP, GUESTS ARE INVITED TO JOIN 
US FOR DRINKS, FUN AND LIVE DJ SETS (PSSST KATRAYANDA IS PERFORMING) 
AT A PRIVATE BEACH BBQ UNDER THE STARS. THEN, IF YOUR HEART DESIRES, 
YOU WILL GET THE OPPORTUNITY TO THROW WET SPONGES AT PROFFESIONAL 
SURFER, KELLY SLATER WITH THE AIM OF GETTING HIM DUNKED IN A TANK! TO 
READ MORE ABOUT THIS EVENT AND RSVP, USE THE QR CODE AT THE BOTTOM 
RIGHT OF THIS INVITE!

WE TRULY HOPE TO SEE YOU THERE, TOGETHOR WE CAN TACKLE THE PROBLEM 
OF PLASTIC. 

#ImpossibleIsEverything                                  Sincerely, The Adidas X Parley  Team



DESIGN ELEMENTS: EVENT MOODBOARD



VIRTUAL REALITY STATION
• The VR station will give guests the opportunity to use a headset and explore the oceans.
• It will also give information about the ocean.
• The aim of this is to share the beauty of the oceans. 



DISPLAYS
• The event will have a mini pop-up gallery 
which showcases the Adidas X Parley 
Collection.

• Here, guests can browse and try the 
new products.

• All displays will be made from sustainable 
materials.

• There will also be a PR tent for photos 
and press.

IMPOSSIBLE IS EVERYTHING



PR BOXES: WHATS INCLUDED?


