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THE ENVIRCNMENT PROBLEM

Textile & Clothing Industry is the second larg-
erst

polluting industry which takes[i/71e17 global
water polluter

-The equivalent of £xt |
is dumped into the ocean every minute.

By 2050, there could be [siiei= sl than
fish in the ocean (by weight).

in them.

Almost all the plastic ever produced is
still around.

The number of fishing net grows by an
estimate <0)0l0l0Nisliisl every year or
nearly 1ton every minute which invad-
ed marine lives.

§ll *According to Werld Economic Forum's “The Mew Plastic Economy: Rethinking the future of plastics® January 2016

THE SOLUTION PRODUCTS

Each and every pair of Costa are still built by
hand in Daytona Beach, Florida workshop. That's

how the products maintain|jlfs]alEiEREEREE

The Bio-Resin Raw Material Process is applied ;..
for all sunglasses which initiatives to [i=E[fE=Ithe
carbon footprint and [slisii= =i the planet's

waters. Costa's earth- frlendly bio-resin frames .
are durable and lightweight, and hold their foco

shape under the |iE[{E EETEEREERE
THE

DISCARDED ChL TANG
FISHINGNETS  —» & WY Ley

ARE COLLECTED S coLuseTioN
RECYCLED INTO PELLETS

3 Use of bio-b
||||| nve. petroleum

To create the frames in The Untangled Collection, Costa® works closely with Bureo to prevent used nets from
ending up in the ocean. Bureo collects its fishing nets from Chile and turns them into pellets, then used by
Costa to create the frames.

The Untangled Collection is the gk SiiEhelsunglass line Costa® has ever offered. Each Untangled
Collection frame is sourced with responsible and sustainable materials, with West Coast-inspired design for a
look that's completely unique.

ITHE IMPAGT TU wUGIE 1Y

Customers become smarter and personalyze their own
styles every single day. They will not easily buy a prod-
uct anymore but more likely want to put their §ziEEN
when wearing that product on. Community value in
each fashion product will be the core value in the up-
coming years. ‘| wear this shirt because it is made of
eco-friendly materials, | wear it because it represents
something good for the commumty I live in". Because of
that - brands become &= not always fo-
cusing on making profit. Companies should give more in
order to receive more.

There a trend that has appeared in many Multinational Compa-
nies is "How to be a " - Basically when
businesses can balance the Izl =GN EGEY - Including 03
vital factors of O1 business including profit, people and environ-
ment. 01 Sustainable Enterprise will fully balance the above fac-
tors when the revenue is no longer a problem, they will focus on
the human factor - the current environment and the future - the
CEISICEEEE] of businesses.

The same goes for fashion - Everything follows a common tra-
jectory. First, environment issues, human rights, etc., get more
attention as things deteriorate over time - markets (here are
customers). Recognizing the importance of loving the environ-
ment and the Eco-system around. Customer behavior changes
and people want the things associated with their lives - to be
environmentally friendly. From using recycled paper bags, herb
straws, electric scooter use, etc instead of plastic bags. Fashion
is the same - it is also something that was born to serve the ben-
efit of people. The change of the market - has been affecting the

fashion to create ENSEIRESELESIEIY

Jrf

KICK //PLASTIC

e e,

(.

FRVIEG |

SEE WHATS OUT THERE




